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The house around the corner... 


BARRETT PROTECTS THEM ALL... better... longer! 
_ 


Roofs 


Experience has shown them that Barrett materials and 


Roofers as well as architects prefer Barrett 
pecifications are dependable. They have come to know 
that Barrett pitch—the life-blood of the roof—is un- 
They 


a roof built up of alternating layers of 


excelled as a waterproofing element know that 
Jarrett pitch 
and felt armored with a slag, gravel or promenade tile 

And 
ars of 
These 


Barrett 


surface is the toughest, best-value roof available 
they know that Barrett Roofs give many ys 
superior service under all weather condition 
are the reasons why more architects specify 


than any other type of built-up roof 


American Roofer and Siding ¢ 


Subseription 


price Domest $ 


vt OFF it New York, N.Y 


And these, too, are the reasons why more and more 
Jarrett materials for the kind of 


complaint-free roof that spells satisfied 


rooters are using 
trouble free 


customers and better business. 


BARRETT DIVISION 


en ALLIED CHEMICAL @ DYE CORPORATION 
ews 
- 


O5 W. Wacker Drive, Chicago 6, III 
36th St. & Grays Ferry Ave., Philadelphia 46, Pa. 


40 RECTOR STREET. NEW YORK 6.N_ Y 


st., Birmingham 8, Ala 
5551 St. Hubert St., Montreal, Que. 


1327 Erie 


In Canada: The Barrett Co., Ltd., 





the Triumph, of Reo 


ViTRASiDE 


“/4e REVOLUTION THAT CAME 
IN OUR éfetime 


New products and product improvements are the 
life blood in the siding industry. There are a multi- 
tude of problems and great financial investments 
connected in making the FIRST STEP in any develop- 
ment. We have plunged forward with the most 
revolutionary improvements — improvements far 
beyond our expectations. You must see it to 
believe the strides and improvements we made 

in our product. The new VITRASIDE will 
strengthen your position as leaders in the 

siding industry. It’s truly a revolution 

in our lifetime and a triumph in 

research. 





Now amazing speed and ease of 
application is attained using a CON- 
TINUOUS ALUMINUM CHANNEL which 
eliminates all exposed face nails. 





New rigid, impact resistant VITRA- 
SIDE core. This new VITRASIDE de- 
velopment is the result of long scien- 
tific exploration by our engineering 
staff and represents a major triumph 
in chemical research. 


New higher impact strength plus 
added years of service. Amazing 
shock absorbing filaments are fused 
into VITRASIDE'S plastic face coating 
under heat and pressure; another 
VITRASIDE triumph in research. 


New up-to-date equipment designed 
to produce the new VITRASIDE un- 
der optimum controlled scientific 
conditions. 


There is an old adage that seeing is believing. 
We will be happy to have our representatives call 
and demonstrate to you the all new VITRASIDE 
plastic siding. We are confident that you will agree 
that VITRASIDE is the plastic siding in your future. 


FY) ee 


161 W. WISCONSIN AVE. e MILWAUKEE 3, WIS. 





FREE literature! 


(©) oT fod ab oX- 9B ole> ¢-1-Me) o) ofes-) 112 o) cole tb loi t-Me)y 
services about which you want informa- 
tion. Fill out the coupon. You will re- 
ceive FREE the latest BOOKLETS, cata- 
Coles bl tM bob lob gceledi lose Mosel Mol-t(osll-MiceyeeMiel= 
manufacturers. Do It NOW while you 
are going over the list, and send to 
peVoel-yy(oleb eM a Cole) (-) mc me) (0 bb ele ME Ores olive ele) a 
425 Fourth Avenue, New York 16, N. Y. 
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American Roofer & Siding Contractor 74. Insulation, Reflective 
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; ' 77. Make Shingles Stick 
76. Aluminum Combo. Doors, Windows 70 


Send me facts on the items checked. 
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Nati ED 


fer AKING at the recent “Flaca- 

* the second annual Joint 
Meeting of the Governing Boards of 
The Carolinas Roofing and Sheet Metal 
Contractors Association, the 
and Sheet Metal Contractors Associa 
tion of Florida; and the Roofing and 
Sheet Metal Contractors 
of Georgia, Carroll Figge, the Execu 
National 
Contractors Association expressed him 


Roofing 


Association 


tive Secretary of Roofing 
self expansively in urging roofing con- 
tractors to agiin return to running 
their businesses, pointing out that a 
roof, after application, is not the work 
manufacturer, but is 
the culmination of the materials 
and coupled 
with the experien e of the roofing con 


of a particular 
selected, equipment used, 


tractor, he stated, ‘“‘we all know we do 
not want to return to olden times ir all 
things, but it would be wise for the 
roofers today to consider the meth- 
ods of the old time roofers, who not 
only applied a roof, but manufactured 
the materials first’. Mr. Figge pointed 
out, “that dead level roofs applied in 
the conventional “shingle” type apphi 
cation is not proving satisfactory in 
many instances, therefore, the roofer 
of today should consider the methods 
formerly used, that of the multi-ply 
application.” 

Mr. Figge then commented on the 
obligations between roofers, the owner, 
and the manufacturer issuing a roof 
ing bond, he cautioned roofers that 
and the issuance of 
the bond, that their relation with the 
owner is terminated 


after application, 


That the two vear 
conventional obligation is a contractual 


1 


one with the manufacturer, therefore, 
when a complaint is received it should 
be forwarded to the manufacturer and 
authorized 


no work performed until 


by the manufacturer 


* * 


Keen Johnson, vice-president and 
Reynolds 
‘recently told the Na 
Association of Aluminum Dis 


lorado Springs, 


director of public relations, 
Metals Compan: 
tional 
tributors, meeting at ( 
Colorado, that ‘“The 
row has an aluminum lining. The day 


approaching when you can 


horizon of tomor- 


is rapidly 


(Continued on Page 34) 
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Johns-Manville 


ASBESTOS SHINGLES 


The J-M American Colonial Shingle gives you a 
permanent type of roof, economically priced, 
that will add character and distinction to any home! 


HESE Johns-Manville Asbestos 

Shingles have the same rich 
graining as weathered wood shin 
gles,cast the same interesting shadow 
line. You have a choice of beautiful 
colors and blends. 


Made of asbestos and cement 
they are as permanent as stone. They 
give lasting protection against fire, 
and weather. 


JOUNS MANVIL 


vi 


PR ¢ 


In most areas the applied cost of an 
American Colonial roof is lower than 
any other permanent type roof 
the homeowner can buy. 


’ 


For full details and a free brochure 
showing the full color range of 
American Colonial Shingles write 
Johns-Manville, Box 60, New York 
16, New York. 


ul Johns-Manville 


A RATT 
AMEN 





Each shingle is designed as a 
rigid asbestos-cement strip— 
covers as much area as or- 
dinary strip shingles 





The shingles are self-aligning 
on the roof. This saves time— 
speeds application. Large size 
means fewer pieces to handle. 
Only 4 nails to each unit 
Nail holes are pre-punched 








The finished roof has the 
pleasing horizontal shadow 
lines and deep-grained texture 
desired by so many home- 
owners. Matching shingles 
furnished for hips and ridges 
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Pre-call planning is a MUST 
for modernization salesmen 


ELLING is often 
up of 


Perspiration and 


said to be mace 
Presentation, 


In doo 


three factors 
Preparation 
Mrst 
hand-in-hand but careful P 
Cold 
sary though it may be, is VO substitute 
for the 


to-door selling, the two often go 
reparation 


is omitted Purkey calling, neces 


Prespiration put into a careful 


Preparation Kor years the life imsur 


ance compames have known that aim 


} 


calling reduce . 


salesmen turnover 
men that there 


are many Suspects who seem like pur 


less and 
] 


saiecs alla 


unplanne 
Mmcreases 
Phey point out to their 
real 


~ } ) 
chasers, uit Tew are Prospects 


Selling time is frittered awav by unor 
ganized calling but bear in mind, that 
| few calls can be made 


Make CAC 


a relatively 


ind evening 


one should at 


Speaking at the recent Western 
NERSICA Exposition, Royal 
Chairman of the Sales Clinic for that 
meeting, gave one of the most inspiring 
sales talks on home modernization which 
has been delivered in recent years. 
Through the courtesy of Mr. C. N. Nich- 
ols, and NERSICA, the text of that talk 
is presented exclusively in American 
Roofer & Siding Contractor. 


A. Roberts, 








By ROYAL A. ROBERTS 
University of California 








rive at a working group of potentially 
profitable Prospects. The following five 
steps of analyzation are helpful in de 
termining Prospects 


| Has the 


home improvement 


family a present need tor 

vhich is also 
evident to them 

2. Can you develop a present or fut 

hich the 


Way net he 


ture necd of w husband 


and wile actively 
value 
property, them 
or add to their 
pride of ownership 

Do they 


or an approved borrowing meth 


aware, that can enhance the 


then Save 
money eve ntually 


have the financial means 


od with which to undertake mod 
ermization 

\re they the type of people I cat 
sell? One should realize, 


that by the nature of his ¢ 


frankly, 
luca 


t 
Lion 


his environment and his ex 
perience, he may sell certain in- 
anc 
employment vroups than 


thers. And when he fails to sell, 


1oes he 


come, religious, national 


better 


seek to learn more about 
these Mnportant aspects olan un 
derstanding } 


per pre 


approa h to other 


Will the favorably 
to me: 
specific trade knowledge may be 


Sut do un 


Fannly react 


General education and 
assets in our selling 


pleasant personality factors and 
from the 
efforts to 


inake a proper approa he? 


personal appearance, 


very start, deter our 


Five Tests Help 

To the unimaginative — salesman, 
these 5 tests may seem like a waste of 
selling time for it requires hours and 


\ mere 


door-to-door inquiry method of selling 


patience to analyze prospects 
ind then trusting to a gift of gab to 
close the sale are not real selling meth 
ods for men who want to earn money 
and hold permanent positions. It takes 
Perspiration to cover neighborhoods 
carefully for it means appraisal by you 
of Property, of People and of Ideas. 
These are often the work of the eve- 
ning hours in which a helptul wife can 


© of great assistance im observation 


and conveying ideas of the home as a 
woman sees them. From this thinking, 
t plan 1] approach Is 


with the 


developed and 


proper strategy and tactics, 


(Continued on lage 29) 
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Why built-up roofs fail 
and how blisters are formed 


The majority of built-up roofs either insulated or noninsulated have 
given continued and satisfactory performance. Field surveys have 
shown that failure of roofs due to blistering is less than 5 per cent of 
the total number of roof installations. Although this appears to be 
minor in comparison with the large number of roofs giving satisfactory 
performance, the industry is constantly striving toward improvement 
in performance and the avoidance of any possible failures irrespective 
of their causes. Ultimate perfection is desired, but the introduction 
of new designs in roof construction requires the re-evaluation of the 
new problems as they occur. 


B' 11-UV roofing has been sub have not benefited by the same search- 
jected to relatively little searé hing Ing anal 1S 
study in the past, yet it is required to sala ae 4, 
| ROOF FUNCTIONS 
What is the 


heen ( a built-up root or of any ot! 


perform a most important function in 


1 port t ’ tie ] 
all types of building structures Mm] ant Tut Val 


Considerable = emphiasi has 


, ot | r 
placed on rnprovement In architec te The qu 


mstruction, and wered 


other building teld 
While the resultant changes have been pp! FATE bri 


Sa permanent protec 


tural design, wall ¢ 


elements of the 


? ? ? > 
generally beneficial, many of these im ion tor the 


os - | = 1; } 
tru 1 se] | oviding te h 
provements, bv their very nature, cre icture itsell while providing tor the 


mtort o he occupants and the pro 
ate problems which demand special EO fr the occupa and the ] 


tection of valuable must 


property. It 


require ments 


attention. For example, it has been 


Ihill these 
found that the rulfill i 


1, si 
use of wall imsulation while with 


t o he ] t o +] . 

otien requires that a vapor barrier be standing the elemen t the weather 
\ ‘ | hay ow. 1 xtre Sy 

installed to prevent excessive motsture wind, ral aul, snow e, extremes in 


temperatures, or I ( 


the reol, and 


' mnbinatio 
accumulations within the wall. These nbination 


are but two of the many parts of the with 


' 
} I Wey UV: it 
building structure which have been n equiva 


this sates tructure 
given special consideration. The design ° CHEESE HEPC EU 


and construction of the built-up roof 


CAUSES OF FAILURE 
“Principles Affecting Insulated Built-Up Causes of root tatu 

Roofs” by C. FE. Lund and R. M. Granum ken 
is the definitive study based on years of 
experimentation at the University of 
Minnesota Institute of Technology which 
was published and presented at this 
year’s Built-Up Roofing Forum of 
NERSICA. Prof. Lund himself led this > ag 
year’s discussion at the Convention of the the word “control, 
National Established Roofing, Siding and tyre of roo 
Insulating Contractors Association, Inc. 

The article presented here is the first of 
several which will be published, based on 
material from this highly definitive study, 
and the Built Up Roofing Forum, This 
is one of the most scientific studies of 
problems associated with built-up roofing lactor ot 
ever to have been made. It should be ,..,,, ae 
studied with care by every contractor ; 

who has had such problems. number of reasons: special instal 


down into two 
‘9 
mtrollable and 
] : 
iCss it? sa\, 
' 
twee! Lie 


sharply drawn, and 


constru 

relative term 

Controllable Factors 
In the first of these 


trathe on the root is Wnpor 








By C. E. LUND 
Professor & Ass’t. Director 
Engineering Experiment Station 
University of Minnesota 








vories, the 


Such traffic occurs as a result of 


lation of roof ventilators, special serv- 
ice wiring, additional outlets in the 
roof, or maintenance equipment which 
can be reached only by workmen walk- 
ing on the roof, are a few of the many 
This traffic roof 
soon after installation or it 
imay cause a series of progressive fail- 
resulting 


reasons. may cause 


failures 
from a single initial 
failure which has not been immediately 
repaired 


ures 


High inside humidity is another con- 
trollable factor which is sometimes re- 
sponsible for shortening the life of a 
roof. With modern methods of design, 
tightness of construction has reached 
a pomt where, especially in smaller 
buildings, high relative humidity may 
be built up due to moisture given off 
by the occupants 


he problem is even more. serious 
structure is such 
enterprises as wood pulp manufactur- 
ing, flour milling, paper 


when the used for 
manutactur- 
Ing, cotton processing, or similar indus 
tries which tend to produce excessively 
high indoor humidities. In larger and 
more costly buildings, air conditioning 
equipment ts being installed to maintain 
onstant temperature and humidity 

The remaining controllable factors 
which can influence the durability ef a 
roof are the standards of construction 
practices and the quality of materials 
used. It is clear that these are funda- 


inental values. If the roof is not well 


constructed with high quality material, 
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no amount of care or maintenance 
thereafter can be substituted for its 


if 


original shortcomings 
Uncontrollable Factors 


This brings us to a more difficult 
problem: that of factors which are 
largely uncontrollable, but which nev- 


ertheless play an important role in 


p 
assuring the satisfactory performance 


of a roof. The roofing industry is one 
of the few in which technological ad- 
vancement has been unable to mate 
rially assist in mechanization of con 
struction tasks. Improvements have 
been introduced in certain types of 
equipment used, but the greater part 


of the work must be performed by hand 
labor 


he quality ot the completed 
f is largely dependent upon the hu 
man element, which may be extremely 


difficult to control. Proper heating of 


the bitumen, mopping of the roofing 
felts, and the condition of the roof 
deck are all elements which are sub 
ject to human error. 

Weather is the most clearly uncon 
trollable factor in roof construction 
To make this problem worse, the 
builder is seldom in a position to co 
ordinate his work with the vagaries 
of nature. One of the greatest prob 
lems a roofing contractor must experi 
ence is the demand for immediate in 
stallation of the of deck regardless 
of the weathet » condition of the 


roof ( 


preceding discussion, It 1s 
appat hat e construction of a 
quality f which is ready to meet thi 
many demands imposed upon it 1s not 
merely % hanical process, but one 
requiring « rable amount ot 
thought ar cperien The evalua 

; entering into the 


1 


insulated built-up 


ibilitv. of 


respons! 
of quality and dura 
the general contra 
ontractor, the eng 
hitect, as well as the 


necessary mate 


funda 
affect the 


yntinued on Page 24) 


At right: structural roof blisters with 
water between the felts. Such blisters are 
caused mainly by the expansion of 
trapped water vapor which may be given 
off by the felts. 





Blisters may occur between any of the layers of roofing felts, depending upon the 
number of plies in the roof. In many cases the roof surface is not ruptured due to 
the fact that insufficient pressure exists, but the stress produced by the pressure may 
be sufficient to cause a permanent elongation of the roofing felts. Due to the perma- 
nent stretching of the felts, “alligator ridges,” as above, will be formed. 


Structural roof blisters above, show the expansion of felts. Expansion may occur 
between the first and second plies, the second and third, and so forth, depending 
upon the adhesion between the different plies. 











OOD public relations, properly 
G conducted can successfully com- 
bat and defeat Green River \nd 
public 


laws 


organized 


more importantly 


thoroughly exeented, can pre 


even | 


relations, 
cing 


vent Green River Jaws from 
contemplated! 

That sounds like a Bie Claim. It 
is. Publi 


lot more. But public relations will only 


relations can do that and a 


work if you—as an individual, as a 
company, as a trade assoc} 
it to work 

First there must be an 


What 1 


ition want 
understand 
ing of the term public rela 
tions ? 
“Publi 


proe ess 


relations is the continuing 
which management 


to obtain 


by 
endeavors the goodwill 
of its cu 

the 


through 


and understanding 


tomers, ts employees, and 


public at large; inwardly 


self-analysis and correction, out 
wardly through all means of ex 
pression.” (By J. C for 
mer Public Relations Director, 
Div. of state of New 
York) 
In brief, 
“dealings with people”. It is 
It is as old history itself. 
Cleopatra welcomed Mark 
aboard her barge on the Nile, she was 
When the 
the 40 
public 


11 
il 


“sé idel, 


Hlousing, 


public relations is ou 
new. 


When 


\ntony 


not 


as 


practising public relations 
Ford ¢ established 


hour 


OMTpPany 


week, they were using 


\ hen 


retirement 


base ba 


10 


relations big league 
established a fund for 


Goo 
Green 


lor 


. — ene - 
example, whene\ Ol I en 


doorbells with ; ile and a 


ic relations 
1 consumet isf 
Irom using 
with the price, 
W hen 
t helping hand in tin 
( floods ti 


products, 


plea ed that’ 


relations. your company 


. of local 


ou encourage employees to a 


y participate in civic project 
oi community org 


imber ot Commer 

that’s public relation 
plain fact 
omething 


not 


ny 
better 


ct 1t into desit ible 


t it run willy 


i¢ 


no purpose at 
h irm 


you enjoy relations 


thev will valuable 


regal! 


friend and neig! 


ir busines the 


he community 
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publicity 
iver Laws 








By CHARLES J. CAUDLE 
Special to American Roofer 
& Siding Contractor 








(good public relations, then, can 


uccessfully combat and defeat Green 


River laws if enough people in any 


potential Green River community 


thinl 


on yout 


well enough of you to speak up 


behalt 


lergy, business 


wav the 


private 


l_ook at the 
and 
citizens rallied together in los Angeles 


, 
recently 


groups, 


to resoundingly defeat a pro 


Green River ordinance (See 


posed 


+7 


\rticle in this series, in the Sept. 


there is a trade association serv 
ing your field get them to install a pub 
lic relations program. If there is no 
But 
pub 


trade association, try to form one 


ive all else, establish a sound 


relations program for your com 
mcern is too small to have 


Dati : 
Dany oO ct 


public relations—effective public rela- 


tions, in the end analysis, can only be 
reflected in what the individual does to 
implement a public relations program, 
and small companies, like large ones, 
ire made up of individuals 

llowever, it 1s not enough to tell 
our public that vou do good and are 
jood. For a while vou might be able 
pul: 


the 


you 
But 
“vou 


to manipulate public opinion, 1t 


savvv and the guile 
late: Abe 


ant fool all the people, all 


ve 
sooner or LLincoln’s 
the time” 
philosophy will catch up with you. You 

\nd 
ence you have earned and thoroughly 


blished 


ave to earn a good reputation 


esta a good reputation (directed 


} 


1 
Dl 


ic relations planning), Green 
] 


by pu 


River laws will he stopped before they 





can brea 
onds 











ve a chance to start nder such ts literal] 


healthy 


1 
risiation 


composed ot 


atmosphere Green River components, with inher differences, 


and 
ill | 


cannot flourish or even  jealousies, 


To! 1S 
opm1ons, 


ist—-except for the occasional and = such over born 


because the condi 


iver 


presented 
ction 2 
your trac 
irn and 


By ot 


mMaiMtammMneg 


We can't 

and 1 

improve 

require leep down 


eoments vou're a stinker. If 


alculating 











PUBLIC RELATIONS 
SPECIAL 


ca 7 


| pea F 


life, if 








you're fair and honest in 


the endeavor of giving your em- 
plovees, customers, and the public 
a fair shake, good public relations 


hecomes a distinct possibility 


i@ practical suggestion, here. for 
implementing this “putting your house 
in order”, Until an all-embracing direct 
selling organization is created to speak 
honestly for the 


iuthoritatively and 


entire direct selling industry, you (as 


a company and as a trade association ) 


sh nul 


Issuing 


police market 


] Vout 


ip \c cepta rte 
an | plaque 


plac c by 


l’ractice’”’ cards 


These cards and plaques, 


issued in cooperation with Better Busi- 


ness Bureaus and Chambers of Com 


merce { associations, companies, 


es, and individual salesmen, 


active witness to your desire 


uintain — the highest tandard 


card will bring 


ntion and publicity to your organiza 


tort 


on. confidence to your ilesmen, and 


appreciation trom: your customers 


(2) /:stablish a public relations pro 


ut. Lo begin with, this wall require 


an analysis of the current picture. It 


hould not be difficult to analyze how 
the Hlome Improvement Industry, spe 


and the Direct Selling In 


tands with then 


Most pe aple 


} 
1 


dustry, generally, 


various “publi know 


very little about i Hlome tm 


vou, 
ent Industry, and the Durect 

gy protession If they did 
wouldn't be the 


lation \ 


there 
threat of re 
Hlarry A 


strictive 
Bulli 


(Continued on Page 32) 





Saddle-shaped roof 
is dominant feature 
of new fair building 


heading 


I KAVING Raleigh, N. ¢ 
4 south on Route “1”, it is 
the State lair Grounds 
is held “The No. 1 
1 State in the South” 


visitor is likely 


neces 
Sary to pass 
where every veal 
Fair in the No 
The casual to observe 
a large saddle-shaped building which 
seems to rise out of the ground in a 
series of breathtaking curves. “What ts 
it: is the most 


it?’ every visitor asks. It 


widely acclaimed building in modern 
North Carolina history It 
described by architectural 
in such glowing terms as, “The most 
significant building of late times”, “A 
building that 
“The most important building 


has been 


authorities 


is making architectural 
history”, 
in America to-day” 

Its official name is “The State lair 
Arena” and it was dedicated as a fea 
ture of the State Fair’s Centennial 
celebration October 20-24, 1953. 

lhe building was designed primarily 
as arm indoor-type stadium with every 
seat on the “50-yard line having an 
unobstructed view of the entire floor ; 
adequate light and ventilation, making 
use of modern construction materials, 
and architectural features. The build 
ing, itself, is 300 ft. in 
eliptical in shape. When the Arena floor 
is in full use it has 
of 5,424 and when a 


a seating capacity 


stage 's used at 


diameter, 


either end with seats 


will seat approximately 9,500 
Lhe roof 1s the unique feature of the 
building \ 


} 
aspestos 


ombinati 1 ot metal 


insulation-built-up construc- 
t1 1 spend | 1] het. > 
Won, 118 Su pended on cables etween 


(Continued on Page 20) 


Photos & Data Courtesy Barrett Division, 
Allied Chemical & Dye Corporation 


Above: Top, the strange but very work- 
able saddle-shaped roof of the new Ral- 
eigh, N. C. “State Fair Arena.” The 
small photo shows the roof actually 
under construction. 





Photo-Of-The-Month Shows Nationally 
Advertised “Showhouse” 


This month’s Photo-Of-The-Month is a 
sketch of the “Showhouse of the Month” 
as presented in an October issue of the 
Saturday Evening Post. Barrett Roofing 
received the star billing on the roof of 
this modern home. It demonstrated the 
beauty of colored asphalt shingles. 


This fall, a new editorialized home 


planning section made its debut in The 
Saturday Evening Post 

titled 
Post's 


home 


mth 


SE, 


(Once an 
SHOW-HOTl 


vast ence 


this feature 
nvites the 
nillion minded 
cir eves on two colort 
of home 


Kach SHOW 


ents al 


product 
HO 

outstanding n 

is treshly designed bya] 


an architect a Spec 


the selected brand names that are rec- 
ommended by the SHOW-HOUSE 
home-planning experts beautiful, 
close-up interior and exterior views of 
the quality products (building mater- 
ials, equipment, appliances, etc.) that 
truly make the model home a much- 
talked-about, much-desired SHOW- 
HOUSE. 

Sketch Plans elevation 
views, a scaled floor plan and a list of 
the hand-picked products chosen ex- 
clusively for the model home are of- 
fered to home-planners, who may also 
use a handy coupon to request manu- 
facturers’ literature. 


showing 


Barrett Roofing was specified for the 
SHOW-HOUSE 


the 
(Continued on Page 33) 


appearing in 





Seen at NERSICA’s 
Western Exposition \ 


Photos taken on the floor and at meetings 


during the recent SF convention i \uerton Covereg 


FORTLEIED mith 
RNING 


Seated at the speaker's table (in photo above) during NERSICA’s Western Directors 
Meeting at the St. Francis Hotel in San Francisco, are (L. to R.): Richard H. Smith, 
Seattle, Wash.; Andy Furman, NERSICA; Marvin Smith, Dallas, Texas; Phil King, 
Tucson, Ariz.; C. N. Nicholas, NERSICA; L. A. Randall, president, Lansdowne, Pa.; 
John Edwards, Spokane, Wash.; King Stewart, Salt Lake City, Utah; S. G. McCune, 
Portland, Ore.; and Harold Smith, Seattle, Wash. 


Right: Jack A. 
Berg of Flexon 
exhibits his prod 
uct to a visitor at 
the show 


Kinsy InoustRies 


E 
rT 
i 


zi 
THe 
- 





Inspecting Roliton’s roll-forming machine are (L to R) 
Nat Hazen, president of Roliton, Roy Hoyt, Gene Hunt- 
ington, and A. Hill. 


Above: Ernie Renner (R) of Kirby In- 
dustries, Temple City, Calif., presents 
Kirby applicator won in a drawing by 
roofer J. E. Klein and wife. 





At Bondstone booth Elliott Mesnick (L), 
general mgr. of Emco Cement Prod. Co., 
Shamokin, Pa., E. F. Smith, Jr., and M. A. 
Mesnick, plant manager. 





‘“'Good name, skill, are 


worth more than heavy 
promotion‘ says roofer 


AINTAININ 
img busine 


icitors or lavi h promotion of al 


and yet building up an ¢ tabli ed trace 


to the poimt where they will Keep ¢ ill 
ing regularly for estimates, calls for a 
] 


high degree of technical skill and per 


sonal intergritv. \ good reputation 
the best kind of advertising, and pet 


sonal recommendation usually carries 
more weight than the most expens 
kind of promotion 


\bove: Mr. Leon Priwer shows one of 
the shingle displays he uses to sell roof- 
ing in his office in St. Louis, Missouri. 


‘ hil 
MONISTDTALY 


on Page 





This briefly is the guidi 
which ha motivated \eonn 
Co., 6149 Olive street Road 


Covering The World... 





Mo., resulting in 





trade in that area. The pav-otf 1 
parent im the heavy influx of phone 
calls coming in daily for job imaquirt 
of one kind or another. Pwo phones are 
kept bu vy. handling an iverace of 
about 35 calls a day. They are tabulated 
on a daily call sheet, and answered by 
Leon Vriwer, head of the firm, who 1t 
he cannot go out per onally, delegates 
the low ition calls to his | » SOTIS, 
Charles and David 

“By eliminating outside canvasset 
we accomplish two mnportant objec 
tives,” points out Mr. Priwer. “First, 
how do we know what hese ell 
working only for commi 
ng our pro pects My experienc 
been that most of the time t! 
lot of rash promises wh 
fulfill and it hurts us im th 
Secondly, by confining out 
our own executives we 
internal control ur organization, 
esides saving lk if payroll ex 


* tise 


Phis strict msistence upon living up 


to its ayvreements has been the basis 
on which the company reputation has 
been founded. Acme sticks mgidly to its 


motto of “We Do the Right Job at the 





THE EMPEROR NAPOLEON 
ONCE OFFERED A TOAST 10 
THE SKILLED_CRAFTSMAN THAT, 
BUILT THE 
FAVORITE COUNTRY HOUSE 4 


F OF His @ 

















x rT ‘ 
KW 

A b 
of the 


Month 


Nat’l Gypsum Co. Appoints 
Bev Brower To Ad Post 
National 1 mipal is ant 


( ¢ 
1 
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Roofing Factory To Rise 
Shortly In South 


\ 82. 250_000.000 rootu 


BEV BROWER 


il have 
fast and effic 
uality a p! iit i 
mpany stated The plant 
ind root 
ise the equipment 


| V il have ; loow 3 more than 100,000 

Record No. Of Exhibits Marks quare feet, It i be 000 feet long and 

TOeh Meme Galldess Gusesiten OO oS. ci, Om 
( vent ind Exp . 


412.000 
Phe 10th Annua 


quare teet of 

\djacent to I 
lant « f 6000 quare teet 
ill crush and color th 


Denver Plant Makes Roofing 
For Ruberoid, Old American 


Full oper 


] are ul \ 


lant will also provide 

fiir the handling and 

s-cement siding, shingles 
upply.ng dealers in t rea 
lealers and distributors that 


were ipplied ohet and 


Irving Sheps, General Sales 
Manager Of Brixite Co. 
isla Sinuahaciaiag k. ianaek aime 
N. J., died 
Rosto 


was 


trip, 
he time 
‘ trade, his 

hocl oO everyone 
resident of Hack 
‘ y i 25 vears, and before 
had lived in Pater on, New 
childhood. He was a member 
t Humboldt | odge, Fk. & A. M. of Pater on. 
\lr Shep tarted with the Brixite Com 
‘4 salesman in 1936, and during the 


eventecn year idvanced to the posi 


Jos. E. Somerset Forms 
Two New Corporations 

evered connection with the id 

ng concern he operated for 

Joseph | merset recently 

the formation 

Ik. Somer 

the general 

yy 1 home improve 

mpany the Vee en 

acturing and 


‘ 
uuminum 


ontinued 
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Experience isn‘t needed 


to install aluminum siding 


NE of the reasons why aluminum 
siding is sweeping the country 1 
the excellent job it makes possible fo: 
any applicator to do regardless of pre 
vious experience, Even an inexpert 
enced crew can do a professional look 
ing job in short time, while an ex 
perienced crew develops close to pt 
duction line efficiency 
Kor example, on a re-siding job an 
ex rienced team can install aluminun 
siding at the rate of thre 


squares p> 1 


day per On new construction 
this 


man per day and more 


man 
rate goes up to hive squares pet 

\ctually, applying aluminum siding 
Is a inple assembly and nailing job 
the kind and amount of cutting and fit 
ting being extremely simple and easily 
handled by 
chanical ability 
for the entire job is 
the factory to 
Furthermore, the 
and the 


anvone with average me 
Every piece required 
preformed at 
tandard 


interlocki 


dimension 
gy system 
employed, manner in’ whicl 
trim have been engi 
that 


thoroughly tight job 


door and window 


neered, assure with reasonabl 


care a will he 


done, with no time whatever wasted i 


caulking—which ts so often needed a 
a result of poorly-fitted parts 
No special equipment is required f 

applying aluminum siding. Cutting can 
be done with tin snips, hack saw, car 
penters nail saw or power saws, Power 
cutting is of course recone nded, since 
ind more eco 
made by thi 


making at 


a neater. more accurate 


nomical installation can he 


method. Instructions for 
easily constructed wood table with saw 
provided in the manufac 
Anv type 


of hand power saw can be used. It must 


guide are 


turer's specification manual 


he equipped with an Aluminum Cutting 
Blade 


By following the steps outlined be 








By C. H. SARBAUGH 
Field Engineer 
Lifetime Industries, Inc. 








a job compara 
lustrated ab 
hort time 


s, briefly 


Starter 
Strip 


(Section A) 


A. Starter Striy 


a. Stretch a si! 


entire structure, isuring up 9” from 


» building base t st nail 
1 
‘}? i 

| sar 
vel to ww corner! 


, , 
e nati 1 ot 


ine, ( with a 


letert 


B. Siding Panels 
a. Apply the. fir 


tie lower 


panel by 
up and 
startet trip groove — 
108) seating tl <lge tirmly 


receiving PTOOVE 


(sketch 
into the 
of the 
siding panel by \lumi 
Nail on 16” cente1 r at 


b. Fasten the nailing flat 
nailing with an 


each 


nui 


furring strip. Continuing courses of sid- 
ing panels are similarly installed by 


Siding 
Panels 


(Section B) 


Ba 


Inserting the lower lip of each panel 
into the matching groove of the panel 
directly below. 
c. Join the panels horizontally to 
linut of the cut-out at the 
bottom of the panel. Lap and 
way from the point of greatest traffic, 


sides ; front panels over real panels, 


hactory 


over 


from driveway to opposite cor 


Wher 


ever possible, always have the factory 


ner, front: entrance to corners 


finish edge exposed. 

d. Always stagger end laps in such 
do not 
other 
rated by three courses 


i manner that they occur one 


lirectly above the unless sepa- 


Back-up 
Strips 


(Section C) 


(C. Back-up Strips 

a. Use Back-up Strips on 32” cen- 
ters, at all end laps, and under ends of 
panels adjacent to wall opening. 

b. Position back-up strip with the 
thick end abutting the top edge of the 
top locking flange on the lower panel at 
“A.” Install with 4” 
against the sheathing or old siding and 


extruded section 





for November, 1953 


the broad side against the inside of the 
siding panel, nailing in place at “B.” 


Outside 
Corner 
Post 


(Section D) 


D. Outside Corner Post 


a. Nail the Post in place plumb 
and square with the building by nailing 
m 12” centers through the flashing 
detail at “A.” The base of the post “B” 
must be level with the outside surface 
of the old siding or furring strips so 
that the siding will fit into the wells 
“C” of the post without bending the 
panels. 

b. Allow the post to extend ap 
proximately 1%” below the bottom level 
of the first course of siding. 


Inside Corner 
Post 


(Section E) 


Mga 


c. Trim off the factory formed lap 
on the right end of the siding panel 


cass . P " 
‘ 


(Illustrations courtesy Lifetime Industries, Inc.) 


The photo above shows the house before modernization techniques were used on it. 


For the startling results, see photo below. 


prior to insertion into well “C” of the 
corner post. 


E. Inside Corner Post 


a. Installation is effected by nail 
ing plumb and square with the building 
through the flashing detail at “A” on 
12” centers. The base of the post “B” 
should be level with the outside surface 
of the old siding or furring strips. 

F. Individual Building Corner 

a. When Individual Building Cor- 

ners are employed, it is best to use the 


upper right or left hand corner of the 
siding panel as a guide. The panel is 
installed with this corner 54” from the 
corner of the building. Installation of 


Individual 
Building 
Corner 
(Section F) 


the corners can be effected at any time 
that two panels meet at a corner. 

b. The bottom lock “A” is pressed 
into the receiving groove with the bot- 
tom lock of the siding panels and then 
the corner is nailed in place at “B.” 

c. Tt is that adjoining 
panels be on exactly the same plane 
as otherwise one side of the individual 
building corner will not go completely 
into the siding panel lock. 


essential 


G. Window and Door Trim 


a. When this trim is used, it is 
necessary that the outside surface of 


(Continued on Page 22 


Photo at left shows house after applica- 
tion of aluminum siding. Remarkable 
transformation was accomplished without 
special tools and even an inexperienced 
crew can do a professional job. 
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WHAT'S NEW? 


Equipment—Booklets—Practice—Materials 
































Plastic Sealing Compound 


‘ purp ‘ 





if further information is desired 
about articles appearing in the 
pages of this magazine send a card 
or a letter to the editorial depart- 
ment 

















Flexible-Handle Paint Brush 
ri 




















IS GENUINE ‘ 
BRICK IN A BETTER FORM 


EASIER SALES AT GREATER PROFITS 


Quikbrik can be applied to any type of con- 
struction in less than half the time of common 
brick veneering at a fraction of its cost. Profit 
wise, Quikbrik is by far your best deal and 
it's easier to sell... Nationally, dealers have 
proven Quikbrik makes more profit with less 
sales effort, for every home owner is a poten- 
icularly Fi tial Quikbrik customer. 


i permits i 


It virtually 


\ eg gl NO “CUT THROAT” COMPETITION . .. Quikbrik 
- . is a prestige product and will lift your or- 
Plastic Coating Booklet ganization from the field of stiff competitive 
\ a klet detailing inforn bidding ... If you have never handled a non- 
competitive product, you'll be amazed at the 

Quikbrik Profit Potential. 


STAFF OF TRAINING EXPERTS to help you 
establisha profitable, going Quikbrik business 
.. We maintain a large crew of men. They 
+ ' know Quikbrik from the wall out and are 
available to train your workmen to do an 
efiicient job. 


OAR AHA 


The Quikbrik dealership in your Territory may 
still be available . . . Write direct for information. 


| 


teeny 
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7306 PURITAN DETROIT 38, MICHIGAN 





Building Insulation. by Paul D. Close, BS 
3rd Edition—Revised and Enlarged, contains 
372 pages, 181 illustrations, 65 tables, is fully 
indexed, durably and handsomely bound in 
washable cloth to give the u/most in service 
t is priced 2 

In this new edition an effort has been made 
to cover the subject in such a manner that it 
will be useful and of practical value to the 
architect or engineer, to the manufacturer, to 
the dealer, and to the consumer who may be 
contemplating the construction of a new house 
or the remodeling of an old one. The book has 
been brought up to date in all details 


Sheet Metal Work, by William Nuebecker 
360 Pages, 430 illustrations, $3.25. A generously 
iustrated manual of practical self-instruction 
in pattern drafting and construction work. It 
includes chapters on tools, methods of obtain 
ing patterns, workshop problems, problems for 
light gauge metal, coppersmith’s problems 
problems for heavy metal, skylights, roofing, 
cornice work and patterns for forced-air fit 
tings 


Asphalt and Allied Substances, by Herber 
Abraham, 1,515 Pages. $25.00 for New Edition 
A key to virtually all available knowledge 
on asphalts, tars and pitches. The volume has 
333 illustrations, 122 tables and charts, 12,000 
relerences and 9,000 patent citations. Included 
are sections on prepared roofing-asphalt shin 
gles, built-up roofing and waterproofing 


Skylight and Room Tables, by H. Collier Smith 
134 Pages. $1.50. This is a time-saving refer 
ence book, giving the true lengths of all bars | 
for skylights and roof rafters of standard 
pitches. The author is a practical skylight man 


flow to Estimate for the Building Trades, by 
Townsend-Dalzell-McKinney. $ Lote) pages 
3186 illustrations, 44 tables. A complete and 
practical on the estimating of mate | 
tials and labor, plus the actual practices of the | 
various trades in handling construction details. | 
Por the estimator, contractor or builder who | 
does not have bulging files of cost data, this | 
book will prove to be indispensable 


Cash only—List the books you want, attach to 
check for the proper amount, and mail to. . 


BOOK DEPARTMENT 


AMERICAN ROOFER 
Y 


425 Fourth Ave.. New York 16. N. 
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Good Name, Skill vs. Outside Promotion 


Continued from Page 14) 


customers which has influenced him 


since he started his firm 40 vears ago. 


' 
hen the 


In those early davs, w roofing 
was practi- 
» Start ft 

business 


Priwer 


business a it exists now 
cally unknown, he had t 


scratch 


om 


The best sot 


rce 


ing property owners, M1 


obtained their names from 


records, circularized then 


surveys and inspections at no cost 
obligation, and soon built up 


! 
} h 


ounts which has 


a core 
teady a ince ex 
considerably 
hrm is engag 
olng 


business, 0 


and 


nposition, 1 root 
pecial department f 
roohng he 


ith industrial and 


sales mar} a mixture 
idential cus 
tomers 

Usual practice is to rely primarily 


upon incoming phone calls for leads 
\t that time the prospect is questioned 
as to what he has in mind. This helps 


1 


guide the estimator when he makes the 


call. 

To keep in the 
ous contractors served, and to remind 
them of its the « 
dulges freely in the practice 


graces of vari 


good 
services, mpany in 

of distri 
huting give-away novelties. These take 
the form of letter openers and three- 
foot rulers with the company imprint, 
calendars or Christmas cards 

\ quarter-page ad is inserted in the 


vellow section of the telephone direc- 


tory, which has lor 


direct mailing, the 
personal letter now and 


proven helpful 


Priwers get out a 
then to prop 
erty owners in the area, as well as for 
lhe letter 


getting 


distances of about 300 miles 


approach has been useful in 


business by mail: in fact it resulted in 


a job in Arkansas and other distant 


points. 
Acme has a crew of 24 applicators, 


some of whom have been with the 


organization for many years. This re- 
flects the personal interest taken in the 
workers by the heads of the firm, with 
‘little 


building up morale. For 


many things” responsible for 


example. there 


is an annual Christmas party, disiribu 
tion of 


time, 


turkeys around Thanksgiving 


problems 


aid with personal | 


difficulties 
work to 


and 


or domestic Assurance of 


enough keep them busy all 


vear has also been a big factor in 


retaining applicators 


| 8 +] 
Che men work with six 


operate out of a large warehouse and 
office building which for size and ex- 
tent of inventory can be comparable to 
that of a roofing wholesaler. The prop- 
erty covers an area of 38,000 square 
feet with the one-story building taking 
up 4,800 sq. ft. There are two more 
sidings adjacent to the Wabash Rail- 
road. 

I'xtent of the company’s operations 
is indicated by the large amount of 
stock kept on the premises. There are 
about 100 tons of pitch at a time on the 
lot, with 4500 rolls of felt and ready 
roofing, 250 square shingles of vari- 
ous colors, and one to three carloads 
of slate. 

The slate is yarded along the siding 
and racked on the ground by colors 
and sizes, 

\cme makes a specialty of slate jobs, 
but the high price of this material has 
prevented expansion of this depart- 
ment. Most of the calls that come in 
for slate are from restricted neighbor- 
hoods of high-income homes or pala- 
tial estates which go in heavily for 
ornamentive jobs. 

Among some of the outstanding in- 
dustrial installations of Acme are the 
plant of General Cable Co. in 
[Louis which required reroofing ; and a 
bonded roof for the new building of the 
\rtophone Building in St. Louis at a 
cost of about $30,000. 


St. 





Saddle-Shaped 


(Continued from Page 12) 


90 foot paraboiiz arches. It is possibly 
the first time a roof has ever been com- 
pletely suspended on cables over such 
area. The resultant saddle- 
shaped roof eliminates obstructions to 
the view and is approximately equi- 
distant above the topmost and lowest 


a large 


seats 

Naturally, the architect, Mr. William 
Henley Deitrick of Raleigh, wanted a 
unique and dependable roofing. His 
was White” roofing 
carrying a guaranty bond. This gives 
not only a striking appearance but re- 
flects the sun’s rays in the summer, 
helping to keep the building cool. The 
roofing contractor was King Roofing 
and Manufacturing Co. of Sanford, 
a # 


selection “Snow 





(HS OME 
Short Cuts 


Ventilator Provides Circulation 
for Low-Roofed Cattle Shed 
This 


farmer's answer 


improvised ventilator is one 


to the problem of pro 
viding adequate ventilation in a low 
roofed stock shed. The vent is an open 
ended box made of 1 x 12 lumber, two 


sides | ¢ 3 in. longer than the others 


The toy | of the box 1s covered with 


sheet metal. ends are reinforced 
with rounded pieces of 1 x 4 lumber 
11 ] 


To install, a hole is cut in the roof next 

1 rafter t ich the ventilator is 

braced on the oppo 

side and flashing is then nailed 
bai 


e 44 
ii the base ot tne 


ventilator. 


( Pot ular Ver han $) 





Eaves-Trough Hanger Eye 
Crushed to Hold Nail 

By crushing the eyes of eaves-trough 
metalworket 
uld simplify the job 
t } tions. The 


ves-trougn sec 


7 
nals, a 


nail so that it 

h one hand while the 

trough in the 

proper sition. * one man can 
hang an eaves trough with a minimum 


if juggling 


Fairless Works of United 
States Steel Corporation's 
plant at Morrisville, Pa., on 
the Delaware River, is the 
country’s largest single steel 
construction project’ under- 
taken at one time. Water- 
proofing done by Lewis and 
McDowell, Inc., New York 
City. 


Karnak fabric is packed in 
a sturdy corrugated carton 
for protected shipping and 
storage. It keeps the fabric 
in perfect condition until 
used...cuts fabric loss. 


s¥ Cy, re) 


A 
eS 
yD Roofing and 
Waterproofi 
Asphalt Roo 


Z% S 
“MENS 


and Cements 


WATERPROOFING PRODUCTS 


When permanent waterproofing was wanted on the 
foundation of U. S. Steel's new “Fairless Works,” 
Karnak was chosen by the contractor. This is the 
largest individually financed industrial project in the 
world and called for the best in all materials. That's 
why 750,000 yards of Karnak were used to protect 
against water, wherever there was a hydrostatic head. 

Why Karnak? Because it has the Membrane System 
of waterproofing that holds secure against hydrostatic 
head or any water condition. 

The secret to the extreme water resistance is the 
Karnak Membrane Fabric Open Mesh Cloth, spe 
cially woven of long, fiber cotton is carefully saturated 
with highly refined asphalt $9 as to leave the mesh 
open When this fabric is layeéxxt on the job with alter- 
nate moppings of liquid asphaNi, it provides a tough, 
thoroughly waterproof membrane that resists cracks, 
abrasion and settling to maintain water resistance 
through the life of the structure 

The non-sticking fabric unrolls easily ..to the very 
end. It “works” faster and with no waste. It saves 
labor costs on the job. 

The Karnak system is also the best for roof patch 
ing, skylight flashing, window and door flashing, 
through-wall and cornice flashing, as well as water- 
proofing against a hydrostatic head in dams, swim- 
ming pools, viaducts and tunnels. 

Send coupon for complete information, 


LEWIS ASPHALT ENGINEERING CORP. 
30 CHURCH ST., NEW YORK 7, N. Y. 


THER KARNAK PRODUCTS 


Caulking Compounds 
Asphalt Emulsions 
Floor Mastic 

Asphalt Paint 


Aluminum Roof Coating 
Wood Block Mastic 

Tile Cement 

Joint Filler 


ng Fabric 
f Coatings 


—__ ew ewan eae ee ee ee ee ee eee ee ee ee ee ee ee ee ee ee eee ee ee ee ee 


LEWIS ASPHALT ENGINEERING CORP. 


30 Church St., New York 7, N. Y. 
Please send me FREE information a 


bout 


KARNAK Membrane System of Waterproofing 


NAME___ 
ADDRESS__ 
|, 


Other items I'd like to know about 
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. . ~ : on ‘ tc ; rmed lap ‘ c ste “ ae 
Aluminum Sidings . Trim of 1 ee B” and 
Continued from l’age 18 _ I ! ! or t » SiC ing 
. ; into the well 
iding or furring strips be flus : . ; 

; of the window 
f doors and 


H. Window and Door Moulding 


section *"¢ 

Remove section “C” score 

a knife and remove. the 

igre (shaded area in sket« ) 
tall section “C” in back of cut-out 
the lock overlapping the exposed 

the siding 

b. When out 


installation of panel under the 
this trim are used an 


1 


a block of wood and hammer 


tween them is insufficient bow tl / the lock down on the siding nan 


iding panels for insertion into the = ter > ' b. New Construction—make cut-out 


wells, it will be found necessary to i1 a a , to fit up and into the sill cut-out as 


stall the trim after the siding is in d also ¢ | for flashing. illustrated in sketch No. 18 
place by sliding the flashing detail " " J. Replacement of Damaged 
under the siding panels and face nail 1. Panel Cut-out for Window Sill Panels and Posts 

at “A” top, center, and bottom, Other a. fin make it-out to fit Panels: 


wise the trim is installed first and i in usual man using a hack a. Cut along entire 
nailed at “B.” at in snips to cut along lines “A”, replacement panel 


The 


DOUBLE 


Life of HYDE 
ROOFING KNIVES 


Hyde’s No. 10 Roofing Knife 
leads a double life—yes, gives 
you double wear because of its 
two-point blade. Made from 
Hydex steel, expertly heat treat- 


ed, ground and honed, it pro- 


match every building material! vides extra toughness and sharp- 


Whether it’s brick, stucco, asbestos-cement ness. Easy blade release enables 
siding, shingles, metal or wood one of a ; . = on 

the 36 normanent colors of CALBAR you to change blades in just 10 
Caulking Compound will match or harmo 
nize perfectly! Non-hardening, non-staining 
CALBAR is easier and faster to use com- 
plies with Federal and ACPA specifications. 


seconds! Handle and blade 
holder will last indefinitely. Spe- 
cify HYDE Roofing Knives—for 


write for details and prices 
lasting satisfaction. 


CALBAR PAINT & VARNISH CO. 


Manufacturers of Technical Products CM HYD MANUFACTURING CO. 
2612-26 N. Martha St.* Phila. 25, Pa r oF SOUTHBRIDGE, MASS., U. S. A. 








ove! 

of piece 

panel above. 

SCTECWs 11) 

otton hold in place. 
Posts: 

post to 


new 


e1mmove these 


form 30 


e. Instal Screws 


top and bottor 
f. Where raft are 

the overhat gv oe nerally best to box 

than try to fit the siding to 


t on surfaces ‘ 


exposed at 


in rather 
each rafter. The siding is then installed 
to the box and finished as 1n “a” above. 
g. If rafters are exposed and box 
ing is not feasible, finish at junction of 
siding and rafters with quarter-round 
moulding 

h. r the top panels ave to be cut 
off to less than 5” wide, a furring strip 
should be installed horizontally so that 
the proper ingle is maintained to con- 
form with the other panels 
K. Eaves 

a. It 
the last cour f siding exposed at the 
eaves that the top interlocking portion 
\fter installation 


generally necessary on 


of the pal el he cut off 


at the junction of 





shingles, for the most part, are alike. True, some bloom — 
Some shrink - ours won't. 


Asbestos 
ours won't. Some warp ours won't. 
But, by and large, they all are wood-grained or striated. 


All, that is, except Supradur’s Ramblers! 

This brand new shingle is the first one that dares to run its color bands 
horizontally, rather than vertically. This makes any home look bigger 
than it actually is! It also makes for easier selling. 
The Rambler is made for easier installation, too. Its surface is 
easy cutting, easy fitting. Its color bands, which come 
shades, are pre-shaded to eliminate undercoursing. 


non-grained fo 
in three different 


Here’s the best news of all: even though the Rambler is way ahead 
of competition, it sells for no more than ordinary “look-alike” shingles! 
oper gazes it on your next job; both you and your customer will 


be glad you did! 





SUPRADUR CORPORATION OF NEW YORK 


122 East 42nd Street, N. Y. 17, N. Y. 


NAME 
ADDRESS 
CITY 











A NEW COMBINATION 


Matched for Perfection 


on 1-104 FOR SCORING 
« — ng EE Sse = ~\ 
“Oe e [wrictry KAIFE) )6) 


—_ U-103 FOR CUTTING 





For the cleanest, fastest score-cutting on your 
insulated siding jobs, use the Modern Utility 
Knife with these two new blades 


Score the mineral surface with ‘‘Fitrite’’ U-104 
Carbide Tipped blade, turn the knife and 
U-103, a long blade, cuts right through the 
balance of the insulation 


For asbestos cement materials, 
with the tough, durable U-104 


just score-cut 


“FITRITE” 
3-WAY CLAMP 


A NEW VISE-GRIP MADE EXCLUSIVELY FOR US 


Throat 354” deep Jaws 314" x %4 


A necessary tool for every sheet metal man 
Use it for on-the-job bending 
Straightening and seaming 

Price $3.55 


forming 


ADJUSTABLE PIPE 
SNOW GUARDS 


“Fitrite”’ “Protector” 


4 


ea 
On / 
V7 7 

LA 
3 Pipes %4” 1.P.S - 
Bronze and Gal- - 
vanized for all 2 Pipes ¥Q” 1.P.S 
types of steep Bronze and Galvan 
roots—slate, tile, ized, installed on 
flat or corrugated id t San 
metal and com old roofs withou 
position removing slate 


ALUMINUM 
MOP HANDLES 








Light 
many times 


weight. Outlasts wood 
Unbreakable, eco 
nomical. Will not burn! 

Write Dept. “R” for catalogues 
and prices. To protect Trade, 
please use your printed stationery. 


308 Wis120 a 
NEW YORK 
24¢ PY Ysy 








siding and ang with 


L. Gables 


a. Finish gables in the same man 
ner as the eaves. If existing facia trim 
is to be retained and is of sufficient 
thickness cut the siding panels at the 


same angle as the slope of the roof and 


as in sketch above, 
and Door 


utt against the t1 
lash wih Lifetin 
Moulding (Sket 

b. If the exi 
too thin install 
board and butt against 


the siding over the 
the roof deck as 
in sketch above, flash as in (a) above. 
If cuts are accurate and neat no other 
therwise a new facia 


is installed over the siding 


finish is required, « 
board 


Built-up Roofs 


niinued from fa 


rlormance of built-uy ots 1s 


i prime 
requisite in obtaining a roof which 
rformance and 

intenance 

nd these 

of 

en. These 

results of 

rs ot are supple- 


with 
at the 


mented 


ried on 


AMERICAN ROOFER 


Station, University of Minnesota, in 
cooperation with the Insulation Board 


Institute, Chicago, Illinois. 


VARIABLES AFFECTING 
ROOF CONSTRUCTION 

Many roofing contractors are able 
to look back on their own experiences 
and recall roofing jobs where “the best 
made plans” upset the 
turned bad, or new 
unfamiliar with their 
job, or some other equally unforesee- 


were because 
weather suddenly 
workmen were 
able event interfered with construction. 
Obviously, formula for 


dealing with these events. They can 


there is no 


occur at any moment in dozens of 
combinations. 

Che best protection against such oc- 
currences is familiarity with them. 
Since it is clearly impossible to list 
and classify all the possible variables 
with which the roofing contractors 
may meet, the following discussion is 
limited to a review of variables as 
caused by weather, workmanship, and 


materials 


Weather 

The weather factor makes the task 
difficult 
in the building industry. The roofing 


if the roofer one of the most 


contractor is not in a position to wait 
until weather conditions are favorable, 
since the building shell, once erected, 
must be protected from the weather 
\lso, the actual application of the 
rooting is often hurried to provide pro 
tection for the crews of interior work- 
men. The roofing contractor must, in 
the face of these conditions, strive to 
make the roof application as success- 
ful as possible, since imperfections in 
the roofing application are not only 
they 
result in serious damage to the 


readily recognizable, but worse, 
may 
building and its contents. |.axity in 
roof construction cannot escape notice 


over a long period of time 


Workmanship 

During the last quarter of a century, 
the general building industry has initi- 
ated changes in design 
construction, 
it has been impossible to mech- 


revolutionary 
and methods of How- 
eve! 
anize the building field on a production 
line basis. Consequently, this industry 
is mainly dependent upon the ability 
and experience of skilled and semi- 
skilled laborers who spend their lives 
at this type of work. Many building 
contractors. are now striving to intro 


duce new methods of construction and 
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techniques in order to reduce their de- 
pendence upon the unpredictable hu- 
man element. Inevitably, a certain 
amount of variation will persist ; how- 
ever, with continuing improvements 
in methods and equipment, this varia- 
tion can at least be confined within 


reasonable limits 





Materials : 
The quality of building materials | >- \ “7S 382: re-side the 


> 


constitute a factor which profoundly “i ay m RIGHT way with 
affects the performance of a structure. 

Since these materials are, in most in 

stances, produced under favorable 


| 1°@ 
; : 7 
conditions of quality control, the con- — ’ V q reot q* 


tractor’s responsibility lies in assuring 


proper handling and storage of the simplex REFLECTIVE INSULATION 
materials after they have been received 
from the manutacturer or the dealer. 
However, there are cases where the 


1 


ae apne Meets F.H.A. requirements 
quality of the building material is gov- f BREATHER 
erned by the availability of the re- or type paper 


ul 


quired raw materials, demand, and the Siding jobs stay better-looking longer, when you use 
economic value. In such cases, it be- SILVERCOTE Simplex Reflective Insulation as a 
comes the contractor’s responsibility to sheathing paper between old and new siding. It allows 
: . <r moisture to escape, cuts down harmful condensation. 
be aware of changes in the quality of 
materials and to take counteractive Puts PLUS benefits in your selling story 
measures wherever necessary or pos- ; - ; 
gible ‘ You keep ahead of competition when you re-side the right way — 
; with SILVERCOTE Simplex. It repels water, stops wind 
penetration, lasts a lifetime—yet costs just a bit more than ordinary 
ship, weather, and materials, are con- sheathing paper. Goes on without 
sidered to be of primary importance smudging; saves costly cleanup. 





In review, three factors, workman 





n governing the performance of | For a plus profit, suggest the ap- Full efficiency of SILVER- 
y: plication of SILVERCOTE Sim- COTE is achieved only when 
plex to attic floor joists. Keeps reflective surface faces 4” 
homes up to 15 degrees cooler in air space. However, in most 


” 


I 
l 


muilding construction. The degree to 
which these factors may be controlled 
is a determining influence on the life summer, if properly applied, even siding applications, a \% 
of a building or roof if attic is already insulated. Write air film exists, permitting 

7 Silvercote Products, Inc., 161 E. SILVERCOTE surface to 
Te . . " . vn Erie St., Chicago 11, Ill. for your reflect radiant heat. 
rYPES OF ROOF FAILURES . : 


free sample and book. 











Hk performance of a roof or roof 


structure is dependent upon a num- BIRD 


ber of factors, some of which are inter- & SON inc 

related and others which have an in- |  SHPWeEPre@OtE” pisivutea by 

dividual effect. This discussion is not REFLECTIVE INSULATION 

confined solely to the combination of | THE FLINTKOTE 
roofing plies but also considers the COMPANY 
type of deck or insulation incorporated 

into its design 


, a CLIFFORD SWINGING DERRICKES 
Mechanical Failures 

The most common types of failures . Get the wom onto = — 
which occur are those caused by frac- . instead of just up to it! 
tures or punctures resulting in hole: ‘ r The Clifford Derrick patented, out-swinging arm 
“pig J ont mg ; ange... . , not only clears obstructions between the deck and 
in the ples of the felt. The roofing * > 


me : the ground but it also swings the load in easily 
industry is well aware of the causes —_ 4 on ball bearings. 





of these failures and the means of a> ; Your loads are spotted well in on the roof deek 
overcoming them. Fracture of the roof- ‘ah ai ' r ioe with the labor- and money-saving CLIFFORD 
; m : ra ’ ~). DERRICK. 

ing may be caused by traffic, mechani- i ' ! 

cal equipment, expansion and contrac- | | —— _ Saene St CHORD Cae Che GeaeD <P Samy 


5 : : tributor, 
tion of flashing applied to parapet 


walls, ventilators and other similiar 


projections in the roof. These failures | ) tee. 50 WEBSTER AVENUE 
may be classified as mechanical failures SOMERVILLE 43, MASS. 
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: = and are readily recognized by the ex- 
TD. Z e | perienced roofer. Repairing these frac- 
(LZ ful Wig — | tures is not difficult and is usually con- 
AT FELT | | sidered a part of the roof maintenance. 

a t LAY ERL | (Construction Failures 


Money-Making Other failures are those resulting 
ea cn hw from improper roof construction o1 
inferior materials. These may appear 

very short time following the 
completion of construction and may re- 
quire a reapplication of the entire roof, 
hey may be the result of poor quality 
oe. workmanship, lack of field control, im 
proper equipment, lack of experience, 
inferior materials, or the conservation 
of bitumen which results in inadequate 
mopping of the felts. Improper roof 





design may also be a_ contributory 


Cause, 
Hot Stuff Roof 
Pump for Big Jobs 
Water Leaks 
The foregoing types of failures re 
sult in the entrance of free water into 
Many roofers think that a MATT FELT LAYER can only be used in the ‘Good , \y , the roof structure through the top sur- 
Old Summer Time” but that isn’t so' The machine can be used all year ] s ig - | i - ’ ; . 
round in fact, hundreds are in use in Northern States, including Canada | face with the result that water leaks or 
and ‘wav up in Alaska! Here's the point no sooner the Felt Layer spreads the aii - ] : a - ¢ . Be 
hot stuff, the felt goes down. There's no lost motion. Compare that with the drips Into the imterior of the building. 
hand method on a cold day you'd be out of luck! So, if you're one of the ~ ] ] ~eee sore 19 f 
doubters better change A Matt Felt Layer pays dividends on every job ' ge a uch it aks occul during pt r1ods ot 
ns 0 ie - . . 
@ Place your order today — for early delivery @ asia rain, or following the thawing of ice 


MATT COIL-LESS BURNER ie a N ys yt or snow which has accumulated on the 


roof. The latter occurrence should not 


Hot Stuff Carriers, 





be confused with interior condensation 
which also may simulate a leaky roof 


CONDENSATION during certain periods of the year fol 
lowing an interval of cold weather 
l-urther discussion on this subject will 
GETS THE AIR , 
WHEN YOU INSTALL 
Roof Blisters 


M ij D G 3 T L 0 U Vy rg R g 4 : lhe most ditty ult failures to under 
. ~¢ stand are those caused by roof blisters 
For efficient ventilation of sidewalls, just drill a hole and rhe 1 ta f hiisterino’” 3 ‘ 
press a Midget Louver into place. It’s as efficient as it is ; er Foor © wig ro +S COMMOT- 
easy! All-aluminum with built-in insect screen. 2 styles ly used in the roohing industry to de 
—for indoors or out. 5 sizes—1l” to 4” diameter. Write } eribe certain types of roof failures, It 
for full information. / has been applied to many types of de 
- formations in the roof surfaces where 
he MIDGET LOUVER Co. ; roots | n 








iY present d later 


iw failure of roofs has occurred. r 





6-8 WALL STREET * NORWALK, CONN. auses of root blistering are least vn 


erstood and the most difficult to eval 











uate because of the many intangible 


~™ te in ie ein ein ei cl ie dl de ee 


‘CONTRACTORS EVERYWHERE BENEFIT | \o."* vohsd. Yeu itis with this 


subject that we are primarily concerned 
AMERICAN ROOFER 6 from reading AMERICAN ind about which little or no informa 


Siding Contractor a . 
425 Fourth Avenue. New York 16, N. Y. ROOFER & SIDING CONTRAC- tion has previously been made avail 


Please enter my subscription to AMERICAN TOR! You cam, too, for the small able. 

ROOFER & Siding Contractor, at $3.00 for subscription price of $3.00 per Before we are able to analyze 

one year. Bill me for this amount: year. AMERICAN ROOFER has ieee lt Wana he 1 

(.) Enclosed is a check or [| money order. all the news of the trade, new fect upon the failure of roofs. it is 

My Name .. ; = al methods of application, new 

Position es ae ideas of selling, and other sub- 

Company . — rane jects the roofing contractor 

Address . rf should be familiar with. Use the 
coupon today! 


~ ee 


necessary to ditferentiate between the 


tvpes of blisters which occur. Certain 


types of blisters are harmless and oth 
ers may cause a considerable amount of 


damage lor the purpose of clarity. 





blisters will be classified as weathe 
blisters and structural blisters. Cu? aput 


Weather Blisters 
Weather blisters occur on the sut 
face of the bitumen which forms the 
final coating or final mopping of the 
roof and the blisters are generally iden 
tified by the roofing industry as “blue 
"A are usually small sur 
are confined to the 
hev are small in area 
be seen in large numbers over 
area of the root. These blis 
the result of the natural weath 
ering of the roof surface and are more 
predominant during warm weather o1 
oofs are exposed directly to the 


1 


he sun. Temperatures of 
to 180° |. are not uncommon 

where a combination 
perature and maximum 


sure occurs 


Heat Expansion 


heat causes an expansion of the 


bitumen surtace and also venera 


tion of some of the volatiles of the 
bitumen into ¢g which cannot es 

these vases mM 
turn causes small bh ! to appeal 
whenever the strength of the tilm sur 
face of the bitumen is greater than the 


pressure created to cause the blisters 


I 


Likewise, minute quantities of ait 


be temporarily trapped in the film 


may 
surface which will also expand and 
cause the same condition. Thus, these 
small blisters are more apparent dur 


) 


ing warm, sunny periods and less a 


] 
Lf 
Th) | cloudy periods \s 


parent during 
stated before, this type of blistering is 
expected a sult of natural weath 
ering or wear and usually does not 
cause any failures during the normal 
lite f tl I When failures do oc 


necessary to resurface 


Structural Blisters 


Vhese are the types which result in 


root failure dithcult to 


hey are 
vif tr Is ; 9 m4 
i sters In 
i@ roohing 


plies and do not occur only at the sur 
face or in any parti mfined area 
Weather ] ate -a d to the 
exposed 1 I th roohnyg consist 
ing of the fin ating of the bitumen 
only. Struc rr ur im many 
forms of defor 101 the built-up 


rooting d mainly by 


THE KETTLE WITH 
FLASH-PROOF FLUES 


Trailer Kettle on Pneumatic Tires 


Solid Rubber or Steel Wheels— 
in 55, 80, 115 and 165 gals. 





Easiest to Clea 


n e Cheapest to Operate 


Best Construction 


The Hauck Speed-Master kettle 
delivers twice the output of con- 
ventional kettles, and cuts fuel, 
labor, melting, and cleaning time 
in half. 





Check These Outstanding >. eee 
— Skid Type Kettle—in 40, 55, 80, 


Speed-Master Features 


/ Internal Tube Heating for faster melting 
and easier cleaning 
Improved Well Type Kerosene Burner for 
horizontal firing and close flame 
control 


/ Available also with LP. gas burner 
J Flash-Proof Flues—double walled to pre 


vent “run-away” temperature and re 
duce flashing 

J All Insulated Kettle for comfortable 
operation 


115 and 165 gals. capacity. 


J Quick-Delivery Cock for faster draw-off 


Other Hauck Features: Arched kettle 
cover, watertight apron and flue cov 
ers. Trailer kettles have full length 
stee! chassis, fully equipped built-in 
fuel tank and semi-elliptical springs, 
etc 


Write for Bulletin 1058B 


HAUCK MANUFACTURING CO. 


103-113 TENTH STREET 


BROOKLYN 15, N. Y. 








Patented 
Dec. 17, 1907 
feb. 2, 1915 
Apr. 21, 1925 
Aug. % 19352 


AJAX Roofing Brackets 
MAN-size — Superefficient 
ALL STEEL — Unbreakable 


AJAX Building Bracket Co. 
1551 Rydal Mount Rd. 
Cleveland Heights 8, Ohio 
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GONE !/ 


An inconspicuous spring tempered 
nickel bearing stainless steel device 
which prevents birds from landing or 
roosting on buildings 

So flexible it can be installed easily 
on any type surface or any building 
material any place where birds 
land or roost 


Write for Illustrated ‘Know How” 


Manufactured by 


NIXALITE COMPANY 


of America 
115 W. 3rd St. Davenport, lowa 











MR. ROOFER 


when you install a 


VERMONT SLATE ROOF 


You have a satisfied customer 
and a lasting roof. 


The above roof is outlasting 
the building 





Before You Place Your Vermont Sicte 
Order, Check Prices With Us 











Also — White Marble Roofing Granules 


Folder, FREE, On Request. 
EVERGREEN SLATE COMPANY, INC. 


GRANVILLE, N. Y. 


Since 1916, quarriers of Vermont 
Roofing Slate in all colors. 


ee i i i i i i i i te 











the expansion of trapped air and water 


, 
or ot! 


ousture lér gases whi h 
t-up roof 


ing during tends to ex- 


pand during temperature 
sun. As the 
s expansion 
ing to sepa 
ind t surface in 
a balloon etfe Sin irly, moisture 01 
wate urring within the felts or be 
tween tl ll evaporate and form 
rise with 

ompanying inc! volume to 
these balloon effects. Structural 
y and are con 


el 


small or 
ballooning 
greater during 
r and tur 

Ol is ex 

The blisters 

crea luring a decline in 
perature W henevert these blisters 


try 


ril pe riods of max! 

ape and 
rn to their 
they have 
deformed 
iticeable 


When this 


Incturing t 
Insufficient Pressure 


ln man surface 


not ruptured due to the fact that 


u 
ufficient p1 ure exists. Llowever, 


not com 


positi nN 


, 
nal 
stret¢ hing oT thre 


rmed 


Lund will 
cilt-up roof | 
niversity of 


AMERICAN ROOFER 


LOW COST HOIST 


Easily mounted on any ladder 


LADDER 
HOIST 
FRAME 


Can also be used 
without power unit 


POWER HOIST 


ELECTRIC or GASOLINE 


Also other mountings 


manufacture 


REIMANN and GEORGER 


69 NO. DIVISION BUFFALO 3,N.Y 


PAT NO 22994860 


@ More economical 

@ Longer life 

@ Permanent handle 

@ More profitable roofing 


Tarzan mops cost you far less 
than “‘rolling your own.” 
Heads can be replaced on 
permanent handles, saving 
time and labor cost. 


Write TODAY for prices and samoles. 


AMERICAN ASSOCIATED COs. 


ATLANTA P.O. BOX 4056 fe] fe) fei.) 
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Pre-call Planning 
(Continued from Page 7 


one is enabled to make more calls ef 
ficiently and produce more sales 

For years, Attention has been taught 
as the first step in organized selling 
Actually some salesmen get physical 
attention but never a real aural atten 
tion. | am always impressed by the 
fleeting impressions which one makes 
on the housewife even before a word 
has been uttered. The attitude of like or 
dislike toward a salesman starts at the 
curbstone—the appearance of the auto 
mobile and its parking and one’s ap 
proach toward the door frequently are 
noted by the unseen eyes of prospect 
and neighbors. And even the pressure 
on the bell or knocker and one’s posi 
tion on the steps must be considered. 
Upon opening the door, a flood of im 
pressions are created by our personal 
appearance. What affect do you have 
on others? A careful pre-approach 
study starts with oneself. Let us an 
alyze a few obvious things that are fre 
quently askew. The face, and specifical 
ly the eves and their expression, should 
be watched. It is essential to develop a 
relaxed and kindly expression for 
tenseness of facial muscles and pene 
trating, anxious eyes don’t promote ini 
tial confidence nor do smirking grins of 
artificiality, either 


Neatness Counts 


A neat hat, a good haircut, a clean 
shave, clean teeth, sweet breath and a 
clean face are points of favorable, im 
mediate notice. Likewise the average 
housewife notices clean fingernails, 
non-yellow stained fingers, a neat, con 
servative, well-pressed suit and shined 
shoes. In particular, the tie should be 
conservative but not funereal. One 
should give the impression of being 
properly groomed; no more, for selling 
should be done at the level of the face 
without distracting elements. And then 
one commences to spe ik! A new set of 
psychological Wpressions are started 
A quiet, low, well-modulated voice 
should be cultivated for strident tones 
of anxiety betray an undue haste to pass 
the door and enter the home for the 
next steps in selling. There are many 
ways to introduce oneself. | prefer not 
to tell a salesman there 1s one correct 
way. It is better to drill him on several 


proper, Irien lly an | sincere approac hes 


4XMORE SALES! 
{<< MORE PROFITS with 








BONDSTONE 


Reg. U.S. Pat. Off. 








NEW HOLLYWOOD TYPE STONE e NEW SIMPLIFIED METHODS 
NEW PROMOTION AND ADVERTISING AVAILABLE 
LEADS FURNISHED e BE A BONDSTONE DEALER! 





CALL OR WRITE EMCO CEMENT PRODUCTS, INC. 
SHAMOKIN, PA. e Telephone: Shamokin 8-6884 


FOR AZZ YOUR ROOFING 
AND SIDING NEEDS 


Complete line of asphalt and asbestos- 
cement roofing and siding, insulating siding, 
built-up roofing and coatings. Superior 
quality... prompt, friendly, personal service. 


More than 32 years of roofing know-how. 


Old American Roofing Mills 


7600 TRUMAN ROAD KANSAS CITY, MO. 


KANSAS CITY EAST. ST. LOUIS SALT LAKE CITY DALLAS 








| The Handy Hoist 


4 turns your 
[ LADDERS 
into 
HOISTS 
easily, 
safely, 
efficiently. 


Geo 


Designed 
for 
ONE-MAN 
operalion 


Cw 


Designed 
for easy 
storage 
in truck 
or car. 


—— 
For Details Write 


Frank P. Frey & Co. 


2634 W. Madison ‘treet 
Chicago 12, Illinois 








ROOFING YARN 


ALL TYPES—Several Grades 


Cut Lengths 


(As illustrated) 


Roofing MOPS 


(Complete with handles) 


TOP QUALITY 


Reasonable 
Prices 


Immediate 
Shipment 


WRITE TO 


JOHNSON Products Co. 


MEMPHIS, TENN. 


Manufacturers of Nationally 
Known JOHNSON Brooms & Mops 


The Sales Message 


AMERICAN RCOFER 
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PROTECT BUILDINGS 


FROM 


w= 


Pigeons, Starlings, Sparrows 


Include this work in your regular 
contracts. You can add to your 
revenue and solve a difficult prob- 
lem for your clients. Bur-Co Bird 
Repellent is easy to apply. It does 
not harm the birds, they instinc- 
tively dislike a sticky substance. 
There is no chemical reaction on 
any building material. It will not 
harm humans, internally or extern- 
ally. Each app ication, applied 
properly, will eliminate birds for 


at least one year. 


Write for Folder 


BURR CHEMICAL CO. 
812-14 S. Main Rockford, Ill. 


aaa aaah americana naan acetate tenant 
Fae vee ea ae ee en a Re 


TRINIDAD 


Natural Lake 


ASPHALT 


in wood barrels and metal 
drums for mastic and roofing. 





Barber Oil Corporation 
30 Rockefeller Plaza 
New York 20, N. Y. 


at IO I Ra IO gy a AO 





ACE 
ASPHALT MOP 
Triple Wire Bound 
Especially Constructed for Applying Asphalt 
Heated Up to 500 Degrees 


CUPPLES CO. 
Manufacturers 


ST. LOUIS MO 








“ASBESTOS”"—The Magazine 


| 
| Keeps you up to date on happenings 
| 





in the Asbestos Industry. 
(;ives facts about Asbestos, techni- 
cal developments. 
2.00 per year in the U.S.A.; $3.00 
in other countries. 
“ASBESTOS” 
808 Western Saving Fund Bldg. 
Philadelphia 7, Pa. 











\b Ve 


think 





KHOW 


spotlighting the 
— CRIPP. 


| Support... yyy 
leas, } hould | TREATMENT | . 
ventual ideas of | REHABILITATION | ! f 

ev carry tortl EDUCATION UV 8 AG 48 48 48 \ 
hen the advisot RESEARCH 


who assists in thei 





methods of ap 


yong s 4 Rheumatism Foundation 


m and the re 

the community 
firm is to do the installation, 

he bears the same obligation to present 


sp eccnl peer hagas PORTABLE!—YET LIFTS bol LBS. 


Jastly, 


sell the idea that he is not a fly-by night Ay 150 FEET PER MINUTE 
commission salesman. He must con 


the: | " | reste 

vince them that he ill be interested Fingertip Throttle @ How’s this for speedy, 
control money-making hoisting? 
26 oe | : aneaieiaiminadie = Your American Utility 
but whil irk is in progress, when \ + Slolst valle om to the feb 
like a wheelbarrow, Put a 
» slotted frame 
satisfactory, Satisfied custom all / Sot dee ae 
Wmonials and the Jeads to ‘ 7c / lift roofing, nail kegs, any 
, y load up to 650 Ibs. at 150 
are selfishly valuable but fpm or lighter loads at 
the inner. satisfaction speeds to 500 fpm., with 
optional gearing. Devel 
oped by world’s largest 
makers of hoists, espe 
cially for roofers. Write 
for literature, or contact 

your distributor. 


not just at the signing of the contract 


1 and months later, to see 1 


served them well and 


Chain Guard 


4 


Welded 
Steel Bed 


hours in 
special : Shee . 4 
\ Pressed 
overhead Stee! Wheels 


yuunted on . 4 
compart ¥ 


AMERICAN HOIST & DERRICK CO. 
ST. PAUL 1, MINNESOTA 











IN NEXT MONTH'S ISSUE: 


Look for the annual Index of fea- 
ture articles during 1953. 

















Manufacturers 
& Distributors 


Everything for Roofing and 
Waterproofing 


CAULKING COMPOUND 
ALUMINUM PAINT 
BITUSTATIC CEMENT 
ROOF COATINGS & CEMENTS 
INSULATION 
ROLL ROOFING—FELTS— 
PITCH—ASPHALT—COAL TAR 
COPPER—GALV. IRON 


insist on Genuine Ourex Products 


METROPOLITAN 


ROOFING SUPPLIES CO., INC. 
286 East 137th St., New York City 


CLASON 
SNOW GUARDS 


For new Slate Roofs, Spanish Tile 
Roofs, Old Slate Roofs, Flat Tile 
Roofs, American Method Asbestos 
Shingles and French Method Asbes- 
tos Shingles and for Metal Roofs. 


CLASON SNOW GUARDS 
Standard for Fifty Years 


THE M. N. CARTIER 
& Sons Company 


275 Canal Street. Cartier Building 
Providence, R. I. 
Write us for Roofers Wholesale Prices 











USE KOKOMO KORNERS 


For Wood Shake Siding 


Our metal corners for wood 
shingle shokes will save ap- 
plication time and money 
This corner is made of rust- 
proof zinc for durability, 
makes a nice appearance and 
is weather-tight. These cor- 
ners can be used on single or 
double course construction 


Write For Descriptive Literature 


GHER MANUFA 





Green River Laws 
ontinued from Page 11 


Chairman of the Board (;eneral 
\l lls said 
“The 


Structure, even ot a co 


modern complex business 
paratively 
small organization, can be com 
pared to an iceberg—!, visible 


and %, unseen. It is human nature 
to fear and misinterpret what we 
cannot see nor understand. This 
makes doubly important 


your 
responsibility to enlighten the 
Supreme Court of Public Opinion 
on that part of your activities out 
of general view.” 


The goal of your public relations 


t 
program should be to have all the 
“publics” with which you come in 


contact, know you and think well of 
you. The emphasis should be on the 
services you render to the public. This 
story should be told simply and truth 
fully through all available channels— 
publicity, pamphlets, lectures, forums, 


personal contacts, key members joinit 


1g 
; 
civic organizations, letters to the edi- 


rs, Ctc., CiC., CIC 


\nd once again a practi i 


tion. To nip Green Rivet 
bud, you should get to the main source 


1 


of such legislation—the retail business 
man Mostly 


Irom iwnorance, many 


men champion restrictive legislation to 


through feat stemming 


retail business 


“protect” their own selfish interests. 


! 
The plain fact is that these business 
men do not know the score. lor it has 


been proven time again that 


] 


once all the facts have been pre sented, 


even the most 
direct selling are 
ill ammunition 
The time to 
proper parties—vital seg its of your 
eT oO) islation is even 


Most of the sood 


work done to date by the rad \s- 


“publics” —is 


thought of, not after 


sociation Conference 

NERSICA and the Nation 

Wool Manufacturer's Associ 

the Home Improvement Ind 

been in combatting Greet 

lation after it has been proposed f 
1. Wouldn’ 


it be better and sater » cr > an 


uloption, or actual! 


] 


itmosphere where Green River 


only be d me by Organizing nd carry 


ng-out a well conceived public rela 
tions program 


lo illustrate this 


iws 


couldn't even get. start Phis can 


AMERICAN ROOFER 


quotation from a February 3, 1953 
speech made by Mr. N. J. Ziener of the 
Illinois State Chamber of Commerce, 
titled: “Let’s Open The Door To All 
Communities For All Responsible 
Direct Selling Companies” 

if a list of all firms in the 
business of selling from door to 
door would be compiled, including 
the names of factories and whole- 
salers and other businesses which 
I'm sure that 
no stich list has ever vet been com- 


piled 


are their suppliers 


and I mean all branches of 
all types of companies in the door- 
to-door selling business—and then 
put on the desk of every Chamber 
of Commerce manager-secretary 
and president in the United 
States, such a list would be the 
beginning of a new era for vour 
industry If such a list were 
given to Chamber executives in 
the way I'm going to suggest, | 
predict that your industry would 
see most of the ‘trouble bubbles’ 
bursting in a short period...” 


Codes of Ethics 


Mr. Ziener then suggested that codes 
of ethics be submitted along with the 
above mentioned list—that this dis- 
should be at the 

that direct selling people 
should join local Chambers of Com- 
merce—that members of direct selling 
companies appear on Chamber of Com- 


semination “orass 


roots” level 


merce programs to give a better under- 
standing of the field. In other words, 
Mr. Ziener was suggesting a thorough, 
sound public relations program. 

(3) Select competent Public Rela- 
tions personnel. It is not only desirable, 
it is almost necessary to have profes- 
sional advice in the creation of an over- 
all public relations program. Basically 
the selection of this professional ad- 
vice is as follows: 

1. Retain a qualified public rela- 
tions consulting firm 
Develop a public relations staff 
within your organization. 
Combination of #1 and #2. 
Retain the public relations ser- 
vices of a good advertising 
agency. 
5. Combination of #2 and #4. 

These are well established criteria 
for selecting the proper kind of public 
relations representation. But the gen- 
erally useful rule of thumb is to seek 
out that person, or persons, who knows 





for November, 1953 


a great deal about your particular prob- 
lems 

In Conclusion 

It is important to keep in mind that 
public relations is not something to 
be treated as a “here today gone tomor- 
row’ thing. Successful public relations 
is an ever-continuing process. Green 
River laws are a big problem—but you 
undoubtedly have many, many others, 
all calling for sound public relations 
treatment. lor example, the post war 
world is just not producing enough 
good salesmen. Why ? Is it because this 
time honored profession has slipped in 
public esteem? If so—shouldn’t some- 
thing be done about it? 

Public relations is not a panacea for 
all business ills and problems. It won't 
and can't clear up everything over 
night. But it 1s significant to realize that 
every day finds public relations direc- 
tors and consultants being added to 
boards of directors and trustees 
elected to presidencies and chairman- 
ships and given authority to decide 


basic policy decisions. This is happen- 


big and small companies and in 


ing in 
large and small trade associations. 
lf salesmanship is the gentle art of 
letting the other fellow have your way 
then public relations is the subtle art 
of engineering social consent. 


How are your public relations? 





Photo Of The Month 


(Continued from Page 12) 
October 10th issue of the Post. Barrett 
was the first rooting manufacturer to be 
represented .. . a tribute to the quality 
and appeal of Barrett's Dublecote Mul 
ti-Shingles in Pastel Shades 

Says Jule R. von Sternberg, A.L.A., 
executive editor of SHOW-HOUSE, 
“Each month, we introduce a freshly- 
designed model home to the vast Post 
audience. We hand-pick the products 
that make our model homes outstand 
ing examples ot residential architec 
ture and prime specimens of modern 
home living. Interior and exterior 
views “show-off” these products in all 
their glory 

“Our October SHOW-HOUSE, de 
1 by Rudolph \. Matern, A.LA., 
features Barrett’s Pastel Blue Multi 
Shingles. It’s easy to see that this qual 
ity roof sets the color keynote in a beau 


signe 
1g rie 


tiful, just-perfect fashion. Our color 
stylists are entiusiastic over this strik- 
ing roof that helps make this SHOW 
HOUSE one of our most-talked-about, 
most-desired model homes.”’ 





the one kettle 
MASTER | with COMPLETE 
KETTLES | ;ockwool insulation 





vet a better ket wads, 


Write for CATALOG 418A 


AEROIL PRODUCTS CO. INC. © 46 Wesley St. © So. Hackensack, N. J. 








f MADE TO DO A SUPERIO 


JOB: R. MURPHY 
stay sharpROOFING KNIVES 
\ensnsmnenenennemesenmmenmenn 





( No Play — No Wobbling 


RK. Murphy “Stay-Sharp” blades, processed from finest tempered 
steel, are famous for the way they hold up under tough usage. 
Their hand-honed razor-sharp edges cut the roughest materials 
easily. 

R. Murphy Knives completely eliminate any play or wobbling 
because of the precision riveting of blade and handle .. . the 
latter custom-designed for proper grip. 

For the steadiest, cleanest, eusiest cutting roofing knife—ask for 
R. Murphy “Stay-Sharp” Knives at your Roofing Supply or Hard- 


STAY SHARP ROOFING KNIFE 


ware Store. 
There’s an R. Murphy Knife for kvery Purpose. Write for FREE 


catalog showing the complete line. 


Tested Quality for over 100 Years 


R. MURPHY'S 
SONS COMPANY 


AYER, 
MASSACHUSETTS 




















Addex Corporation Jack Covet 
Aeroil Products Co ied 2} 
tuilding Bracket Co 2 


Associated Co.’ 


Ajax 
American 
American Cement Produc 

American Hoist & Derrick Co 


American Roofer & Siding 
Contractor 


Barber Oil Corp 

Barrett Division, Allied Chemical 
Dye Corp. 

Beacon Sales Co 

Bugher Mfg. Co.. 


surr Chemical C 


Calbar Paint & Varnish Co 
Cartier & Sons Co., The M. N 
Cleasby-Wittig 


Cupples Co 


Emco Cement Products, Inc 


Evergreen Slate Co., Inc. 
Frey & Co., Frank P.. 


Hauck Mfg 
Hyde Mfg. Co 


Johns-Manville 


Johnson Products 


Levow, David 


Lewis Asphalt eng 


Matt Coil-Less Burner Co 


Metropolitan Roofing Supplie 
Inc. 
Midget Louver Co., The 


Murphy’ 


Sons Co., Robert 
Nixalite Co. of America 
Old American Roofing Mills 


Reiman and George: 


Roofing, Siding & Building 


Specialties Manual Third Cover 


Silvercote Products, Ine. 


Supradur Corp. of New York 


Vitraside Industries, Inc.. 


D. Honoroff Forms Rubertite 
Roofing Products Company 


i 


* 


Mineral Wool Association 
Selects National Officers 


Nailing It Down 


(Continu 


ll the aluminum 


between 


IX lerring 
t’s \lateria 


} 
ONMSOT 
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CLASSIFIED 
ADVERTISING 





1939 


ider this heading classified advertisements are ac- 
epted at the uniform rate of 12 cents a word, but 
advertisement taken for less than 20 words with 


a minimum charge of $3.00; 3 months at 10c per 


word per insertion. Check or Money Order must 
a 


ympany py of Classified Ad. Advertisements 
iting + or distributors, or new products 
sale, not accepted in classified section. Address 
communications to Classifed Department, 


AMERII AN ROOFER, 425 Fourth Avenue, New 
York 16, N. ¥ 


HELP WANTED 


FOREMEN —-EXPERIENCED IN the manufacture 
t rooting (, j " i ty vith irge 

t Box 72, AMERICAN ROOFER & 
SIDING CONTRACTOR ; | t A venue 
New York N. % 


WANTED, RETIRED 


- ' ’ . . “te i 
MOFER & SiDINws CONTRAC 
\ e, New York le 


FOR SALE 


tablished Roofing 
), J) a year 
equip 

ng Lo., 

2-53 


A Profitable Business on Wheels 
Roof Spraying Outfit Complete. 2-600 
mplete with all accessories such as 
ng “ 10 ft. Hose, et Mounted on Cab 
ngine Truck. Will cover 4000 sq. ft. per hr 
res & Price on Request. Box 371, AMERICAN 
FER & SIDING CONTRACTOR, 425 Fourth 
: N ‘ N.Y 


k 


ew 


WELL esta shed fing and 


isine Fi ted in t rrowing community, 


FOR SALI 


KADERS: Facilities tor fabricat- 
pper, aluminum, or stainless steel 
: plam round or corrugated, 
Mur itumatic forming 
rod lor it low cost We 
irs. Inquiries in 
rp., Dept. W, 

J 


1-34 

















1954 Edition 
Now |n Work 


If You Want to Sell to This Aggressive, Profit- 
able Fast-Growing Field, Advertise in This Con- 


tinuously Referred to Annual Publication. 


The Only 


Reference Volume in these two big fields .. . 
Contains complete “HOW TO” SECTION on every phase 
of selling, application, advertising, management. . . 
ENCYCLOPEDIA OF AVAILABLE DATA . . . BUYERS’ 
GUIDE... 


Used 365 Days a Year 
By Your Best Prospects 


You get a FULL YEAR’S ADVERTISING 
at the cost of a SINGLE INSERTION 


WRITE or PHONE TODAY for Complete Market Data and Advertising Rates 


ROOFING, SIDING & BUILDING SPECIALTIES MANUAL - 425 Fourth Ave. - N.Y.C. 16 
Phone MU 3-6280 


Affiliated with AMERICAN ROOFER & SIDING CONTRACTOR; and 
BUILDING SPECIALTIES 




















——— 


U. S. PATENT No. 2,503,246 


Investigate Addex Roof-Shield . . . a re-roofing specification as 


modern as your plant and equipment 


sphvoid the hazards of makeshift cap sheet and glamorous coating 
specifcations 


Depend on years of research and millions of square feet of 
actual application to prove the advantages of advanced ; 
asphalt technology ‘ 


Prove for yourself that Addex Roof-Shield is the toughest asphalt 

surfacing ever made... that its light weight requires less 
than half the labor . .. and, that Addex chemically fortified asphalt 
reinforced with non-rotting Glass-Fiber-Mesh is truly a significant 
modern maintenance product 





PATCHES Breaks in roof deck, flashing or coping can be quickly 
repaired with Roof-Shield. 





WALLS . . . Roof-Shield allows walls to breathe — protects and prevents Addex Liquid Asphalt +460. rein- 
costly deterioration due to entrapped moisture. forced with a non-rotting glass 
mesh (as steel in concrete) gives 
Root-Shield 10 times more strength 
than conventional asphalts. Roof- 
60 ACRES . . . Roof-Shield was specified for the Wilkins Air Force Shicld wil sot crack ner Mister. 
Depot at Shelby, Ohio, one of the largest cold process applications 

in roofing history. 


BUILDINGS . . . Apartments, garages, and industrial: Roof-Shield saves 
maintenance dollars. 





10312 WILBUR AVE. 
CLEVELAND 6, OHIO 





